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RELEVANT POLICIES & STRATEGIES 

2019-2029 

The Cumberland Cultural Plan (2019-2029) has been 
developed to guide Council's planning of events, programs 
and infrastructure to support a creative, culturally active 
& vibrant community culture. The plan's 5 key priorities 
include: 

Priority 1 - Recognising Cumbertand's First Peoples' 

Living Culture: Embrace opportunities to amplify 
recognition of significant places, events and people within 
community. 

Priority 2 -Celebrating strength in diversity: Recognise 
and enhance opportunities to build on great asset of 
diversity and showcase Cumberland's unique cultural profile. 

Priority 3 - Supporting culture groups and individuals: 

Access to culture and creativity that is inclusive and 
equitable. Champion arts, innovation, industry and broader 
creativity through a thriving cultural sector. 

Priority 4 - Improving cultural facilities, spaces and 

street: Establishing a network for spaces and places that 
promote cultural participation and creativity. 

Priority 5 - Enhancing place identity and activation: 
Demonstrating neighbourhoods and town centres which 
are distinct, interesting and lively. Retaining a strong sense 
of play, local stories and unique character to activate our 
neighbourhoods. 
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Community 
Engagement 
Strategy 2022 
Cumberland City Council 

The Cumberland City Council Community Engagement 
Strategy is a guide for engagement practices with the local 
community, businesses and stakeholders when Council is 
developing its plans, policies and programs. It outlines the 
guiding principles and approach for ensuring the community 
has an opportunity to have their say in a meaningful way 
and allows community members to activity contribute to 
Council decisions and actions. 

Objective 1 - Build capacity: Council will work closely with 
community, stakeholders and staff to create a culture of 
genuine and relevant engagement. 

Objective 2 - Inform and involve: Council will create and 
promote indusive opportunities for effective participation and 
collaboration for community members. 

Objective 3 -Accountable and transparent: Council will 
show how community and stakeholder participation was 
used to inform and influence decision making by dosing the 
loop. 

Objective 4 -Continuous improvement: Council will im­
plement a continuous improvement program, incorporating 
community and stakeholder input. 

As part of the review process for the Community Strategic 
Plan, Council undertook a comprehensive community 
engagement process to gauge the thoughts, hopes and 
aspirations the community has for the future. The results 
of this engagement allowed for data driven re-evaluation 
of the high-level strategic goals, objectives and strategies 
contained in the strategy. 

Goal 1 -Supporting Community Health, Safety and 

Wellbeing: 

Sharing an appreciation for the access to culture, events 
and activities that promote pride in our community. To be 
known as a safe and healthy community which values 
inclusiveness and friendliness. 

Goal 2 - Enhancing the Natural and Built Environment: 

Respecting our heritage elements and protects our parks 
and gardens. 

Goal 3 - Delivering Sustainable Infrastructure and 
Services: 
Sustainability managed infrastructure assets and waste 
services that contribute positively to quality of life and meet 
expectations of the community. 

Goal 4 - Providing Local Leadership: 

Building confidence in the integrity of local leadership and 
be involved in decision making. The community will be 
served by a Council that is progressive, innovative and 
makes knowledge-driven decisions in the best interest of the 
community. 
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This guide provides a framework for improved public open 
space planning. It outlines the delivery of better quality, 
easily accessible open space for recreation that keeps pace 
with expected population growth and increased density in 
urban areas. 

1. Integration: Combine green infrastructure with urban 
development and grey infrastructure 

2, Connectivity: Create an interconnected network of open 
space 

3. Multi-functionality: Deliver multiple ecosystem services 
Simultaneously 

4, Participation: Involve stakeholders in development and 
Implementation 

Prospect Pipeline Corridor 
Strategic Masterplan 

Pr•pu.dl<>r 
Curncorh.noc,,c.,,..-,,;1 

The Prospect Pipeline Corridor is positioned within the 
West Central and South-West District of the Sydney Green 
Grid, and sits approximately 500m south of the project 
site. The Corridor will be a key link in the implementation 
of the Green Grid, as well as further facilitating key 
hydraulic and biodiversity connections to the regionally 
significant waterways, such as the Parramatta River. The 
development of the public corridor must ensure future works 
compliment the ongoing, safe and secure operation of water, 
telecommunications and electrical infrastructure within the 
corridor. The Masterplan's key design strategies include: 

1. Active Transport Corridor: Balancing the needs of 
commuting cyclists with the recreational needs of the 
surrounding community. 
2. District Connections: Linking the Prospect Pipeline 
Corridor into an interconnected network of open spaces and 
riparian corridors aaoss Sydney. 
3, Connection to Town Centre and Public Transport: 

Supporting access to employment, business and key 
services for the local community. 
4. Green Spine & Fingers: Reducing the impact of extreme 
heat days, the urban heat island effect, improving urban 
drainage and providing cool and comfortable places for 
people and animals to dwell. 
5, Outdoor Classroom: Providing infonmal and formal 
learning opportunities for children and adults. 
6, Recreation Loops and Links: Connecting residents to 
existing open space assets to support passive and active 
recreation. 
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MOVEMENT & WAYFINDING EXISTING SITE CONDITIONS 

CHALLENGES 

1. Pedestrian & vehicular conflicts occur near the intersection of 
Guildford Road & Railway Terrace and in car park area where 
there is no clear delineation between pedestrians & vehicles. 

2. Poor pedestrian crossing facilities along Railway Terrace and 
within the car park area linking key destinations. 

3. There is no provision for active transport within the precinct. 
4. Poor legibility and way-finding reduces pedestrian movement 

& activity within the overall precinct reducing sense of safety 
& comfort in public space with most activity focus to Guildford 
Road. 

5. Furniture elements & light poles create visual clutter in Guildford 
Plaza reducing visual permeability. 

6. Blank walls along pedestrian movement corridors & at the 
termination of view lines creates uninviting & uninspiring spaces. 

7. Tunnels with limited sight-lines create major safety concern 
8. Built structures obstruct sight-lines between streets, laneway, 

plaza, community facilities & other key destinations. 
9. Limited active edges within plaza space, laneways, care park 

area & community hub creating a lack of passive surveillance on 
the precinct 

10. Poor lighting contributes to overall lack of legibility 
11. Overall lack of video surveillance and cameras 
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Informal crossing near intersection of Guildford Road & Railway Terrace 

Guildford Lane looking south towards Guildford Road 

Guildford Station pedestrian underpass looking west Guildford Car Park looking south east towards Guildford Plaza 
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Guildford Station pedestrian underpass looking south 

Looking west towards Guildford Pub Car Park from Guildford Plaza 
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